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the needs of today's global business world. KIBS develops the next generation of global leaders
with language and communication skills, cultural sensitivity, and global perspectives. The KIBS's

curriculum, taught by a faculty of scholars, researchers, and practitioners completely in English, and

KMU International Business School (KIBS) provides undergraduate management education attuned to
its extra programs enable students to build necessary skills, knowledge, and abilities to work in the

°* KMU International Business School
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We teach students to

pEL]

global environment including multinational corporations crossing national and cultural borders. We help
our bilingual students in English and in their native languages to be bilingual in business terms as well.

When a KIBS student fulfills all the graduation requirements, he or she receives a Bachelor
perform their best on a global stage. Through the curriculum, students learn how to navigate
today’s global environment and diverse cultures. We highly encourage our students to envision
themselves in a professional career and to explore possible career paths starting from their
freshman years. Our faculty strives to give proper guidance to students as they build towards

degree in Business Administration with International Business major.

- International Business Major
their career goals.
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SCM & Logistics

International
Business Practices

Consumer Behavior

International Marketing

Marketing Communication

Management
Accounting

Business Ethics

Strategic Management

Analysis of
Management

Investment Financial Institutions
International Valuation
Corporate Finance
Technology
Management Entrepreneurship

. Intellectual Property
and Biz Models

& Venture Business

Contemporary Issues in Business

Human Resource
Management

Strategy and Leadership

Negotiations

Business Law

Digital Innovation

Business Software Practice
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International Business

shd =13 R mop=od SHA ol2 | 44 ML= =1
S 7| OIT?'T'__ o=y = M | Als i = [
1 18t7| | 7|Z=met Advanced  Writing  Skills  for  Business 3 3
- < | Professionals
1 18] | 7|Z=1QF | Advanced Reading for Business Professionals 2 2 1
1 187| | 7|Zn | 22H Ao 1 1 P/N
1 18}7| | M3ME] | Business Statistics 3 3 =
1 15t7| | MEME4 | Principles of Economics 3 3 =
1 o5ty | 7|Emet Advanced Presentation Skills for Business 2 > 1
Professionals
1 25t7| | MEMEH | Business Mathematics 3 3 =
] o517 | Rzpdes Contemporary .Business & 3 3 S
Entrepreneurship
= . ) Business =
st7| | MZ2AMEd e I~ EH
2 1 | B | Financial Management 3 3 Statistics 2=, B
2 15t7| | MSME4 | Principles of Marketing 3 3 =
2 15t7| | MSME4 | Principles of Accounting 3 3 =
2 187| | Ma3ME | Organizational Behavior 3 3 =
2 28t7| | M3ME | Management Information Systems 3 3 =
2 28t7| | M3ME | Operations Management 3 3 =
= . ) . Principles of =
SH7| | AMZAEH " i
2 25t7| | M&ME | Financial Accounting 3 3 Accounting =l
= . . Financial
sh7| | AM==A{EH
2 2st7| | M3ME | International Corporate Finance 3 3 Management
= . Principles of
57| | A 2A{EH .
3 187| | Ma3M8 | Management Accounting 3 3 Accounting
_ . Principles of
9!-7 XJ_T'_/IKJEH .
3 1547] SME4 | Consumer Behavior 3 3 Marketing
3 15t7| | MSMEH | Negotiations 3 3
3 15t7| | MSME4 | SCM & Logistics 3 3
= Organizational
57| | A 2A{EH ;
3 25t7| ol Human Resource Management 3 3 Behavior
= Financial
g"-j MZAEH
3 28t7| Investment 3 3 Management
3 o57| | Mz Technology Management: . 3 3
Intellectual Property and Biz Models
3 2st7| | M3ME | Strategic Management 3 3
3~4 15t7| | MSME4 | Digital Innovation 3 3
3~4 | 2&87| | M3ME | Contemporary Issues in Business 3 3
Principles  of
~ Sty | A= A{EH ; i i marketing,
3~4 25t7| | MSME | Marketing Communication 3 3 Consumer
behavior
3~4 | 28t7] | MEME | valuation 3 | 3 Financial
Management
4 15t7| | MSME4 | International Business Practices 3 3
4 18t7| | MBMEH | Business Ethics 3 3
4 15t7| | MEME4 | Financial Institutions 3 3 Financial
Management
4 18}7| | M3Me | Strategy and Leadership 3 3 CB)gﬁz\r/wigranonal 2022 &4

24 12022stdE tistE WssH 2 W5 Ay



St St Aob = = | O1F | AF ~
I 7| | o7& =y S| M | A H=5E H|11
= =2H
= ) Financial
4 25ty 2 AEH .
st | EH | Analysis of Management 3 3 Accounting
4 25t7| | M3MEH | Business Law 3 3
4 28t7| | M3ME | Entrepreneruship & Venture Business 3 3
4 25t7| | MEME | International Marketing 3 3
1~4 |ME7|| MBSME | Seminar in Special Topics 1 1 Z==(P/N)
1~4 25t7| | M3ME | Business Software Practice 3 3
* 2| WP -2 2022504 Tof JHAE L CHE X HII=2 YtEA] o|4=35t0{of &).
* 2| waPdo| U= 7| 2L WIF2 BEEA| o|F=35to{o} .
%2022 AlAM wInbE ob
5 5 AoH = | ClE Nl ~
st | Sl | olTE n=y S| | aa M= =]l
= =2He
1 1847] | 7|=met Advancgd Writing Skills for Business 3 3
Professionals
1 187 | 7|Z=1F | Advanced Reading for Business Professionals 2 2 1
1 osty| | 7|Emer Advancgd Presentation Skills for Business > > 1
Professionals
= . Organizational
&7 | Mz A{eH !
4 1547] S84 | Strategy and Leadership 3 3 Behavior

#% Internship(Field Education) Course
Internship program can be granted as course according to regulation on Internship Course Guideline.

% Other subjects recognized as International Business Major
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@ AHHS&Ao|Lt (Seminar in Special Topics) Y& & &R

4= s7Ee| HHEAIE S510] stde| XA S| FUAI7|D sy MASZHESE-MFH|)BAE SM3leS =
Moz it S eMo| B stEEEg =2{5t0 AZEe(nfy T tiu|stE S $ich Eemwgof w2}
Seminar, Research, Workshop, &&(748}) & Clekst HeljZ Zo|7f Flgi=|n] et w42 Zo|Lf 3ol whE 4|

(Principles of Economics) k=
M sate| 7|27 x=E Hels| olsiAIZ| 2 A2 2ot Zo| A7E = U= 7|EE S-AZICH 5] o7 (M=

2, Y X HENEE Seez A7Fs ot
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e

TALE TS MA S el T|Hd Gt g E MU JE S AT Eich FHECRE AYEd s xesiol AYeE
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— - o
of A=, Fd 2 SHIIHD Jtol Jhel W FERYS, TNTE Su BRI 7| xRS dTeict

= [

[=]

® EHSHLZ (Principles of Accounting) s
SAQF ZHE T2l JlEE 22 oz AFSich FAHMOZ 5H 2| oo} AlS|X &t LSt o|22 HIES 2

3|7 FEof YLk =8, o0 2 o|En 7|z AT St

SToted 2t 2to| 0{8] 20k F|Esto] =, olE & HEH, VectorsS ATSHL 7|&
=]

2
=
sH, F5 A9 7|25 wHe Mdysta 19 88

® ZHAHOo|{A & (Business English Practice) €2
= ZHACHe| QXA SFMO[2l= AILHAE 7ol F&517| 28l Yol A LESHE
C

| =20 Hest dof, 5P|, =71, 8171, £7| 2 JF2 712 + ULF
|

0

S 242 FojAIE(Buy's Market)stoll A& Z[e] o8 &S0| CHE o 7|SEct S48 7HIL ot

olet Z2 oM AAEel oHE S olsiAl7|=H FeHE =Ct
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@ ZAY™ESIAE (Management Information Systems) Rk

AGMEeto| SR o|olol UHH &kl CHSI0] AHET 0| HIEOZ AYYEA|AR 7HE & 7=, AE, et
=1}

=<

J=
A 5 BYWESte| AR Mulof 250 JEBICk

oA’ Z=A}F (Marketing Research) EiaER

#ich7|2te] oppilE 2So 2Uof 7w £53 0T HBE 4 BASP| SIoh DS TAl, TojEA, S20iS
S A7lofet oY SIAZEY TRt HEE 47, Ik, Mel, BE, MO 52 MANoE AT

@ e-H|=L{A7HZ (Introduction to e—Business) K

7|de MZ2R2 dYetd, M2 dYZZMAE A5t e-H|=LALL 2 El FH|Ql e-marketplace, CRM(customer
relationship management), ERP(enterprise resources management), SCM(supply chain management)ol| &8t Zke|&
rEsict £5| A& BASZE e-business & slollM 70| MEM o=z WLl U= e—processE Ze|EHCE

o

0
it
=
T
Hr
B
o
0

sichel olck, ZHRIo=A 2V St Hole] BE ADHYS Aol Tk A2
ol RO E BN, B, AEd~, £7]5%0f So| FHES Tl MEktelolAls H RO, FELS, e,
SIAREH, 2ILit) S0 FH S Ch2ct o] BRe THeIoRA 2EF0{oF B ZNpIMo] th3t 72Xl olset A2

@ XM23/H (Financial Accounting) Bl
B0} B To| M, S 7|z £RIBIE o O|2& Mot WM E KAT DS AN SHE Cio,
=

= —
Rtatel ®oleh ololSH, J2T 4ol B3 o olAo| 2N E MyEoR oTeict

—

7|2ch dat M2k 25t e, del 5 =3 W oetkgt & o =4 g Soll =2F=2| ofg
gefet 7158 &SI s=Y(¥el mASA S He 5 UE JI=E AREFE Sof MSEct

KH2A|ZH2 (Capital Market Theory) IR

FEHO||AM 7<I~:‘°I T peisl s 2 S8 H AT Txet BN 44 § A4E Azl ddnt

2
lo
3‘:

e =

Aol 243, Jidaksd, HEE{o] S5k 23t 7ol Ak, ol 2 7| HlolH,
AtEstod AlZ2iold S 4

2 TUTCZMN oAEH| F2 5HE viAstLAt Bt AlE0[E =79t
AtEstH HolH A2 uso|

®

7|

a

6 HAUIAIAXE (Studies of Management Decision—Making) EiRER
A o=

7t

= 2 =72 Algsi

Hﬁﬁ
1=
H
4 o
-|>1

® SAXEXZ|ZE (Analysis of Statistic
% o

Da
A2E M2 SMOR 2 MEAMNS AWMOZ SohhD Lok 4 s Ha2l5HS dTich

@ ERP7HE (Introduction to ERP) K
1MICH ERP2| 9|4+ 2 Extended ERP &H&F 2! wbMutskn
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CIX|&oAHE (Digital Marketing Fundamentals) & ik

C|X|E o|C|of ofjx|e| HAetnt EAE ofslst, CIXIE OfAHE HFRLAHOMEe SrMel AE g MeF =8l 7
Holol| 223 0|2 JIHES ST Liopyt AT ol 8 (SEM), 224 oA E, olHE XS5t 52 7id
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@ SCMAIHEA (SCM Case Study) IR
2o 7| 2elz|ef ZYTERS Aol Lojt AX| Al E S5l E5510 A
X

o
24, Of L2 S3Une| 7|HoR UHAIZ Ciet A Hojol X85t Mes

W rio

2lel Ad&HMol tis EETe
(o]

=
g2 7|2 & AUrh

CIX|Z ol & 281 =7|& (Digital Content Marketing) &R

ZEI= ool hst olsHE E2IAIZ|1, AR T shgshke ol =/ S ECt Ho|AS, QAT EQIH, #F
B S CiekstSNS S &2 €8d g A =E MaEi 20, oAHE AHJ UM oM S3xof waf opHE AR =}
oA xtEst=|ojot sk=X[of Cia olalSich

@ oA EofH2|ElA(Marketing Analytics) & EE
OAE 2 4 ZFollAM ARl =lelof| 2+

9|
2l ChZel Hlo|els EAstT BA3H Hn
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IHZGel dAnt Hel, =M 7| ot YRH AYEA, st d2f, SMEd Hard 2 2 7S
S

714 & =HAY ol HEknt 7|E ol 2ol tigt MAXM HIHE Al=gict

@ CIMXIAEZ| (Human Resouce Management) B4 ol 2iElR

217 =2 R 71 2t e A=, S, 71, EX S ReAkt Eohs 2HE, 55, W, Dol HEL ST,
IMALR & TR Aol oM AFYECH et YA, e 7|HLYFE, J|HE oM JHE S28
dgeel olfp7t QIMAto[2h= Hlofl= o|Zd0] gix|2FEd =52 Yot o 2 Al £2 ZECL"= £H0| /R
O] £2 Afgh2 M85t 58510 MM ol si#|ste{, olziol 225 oM A=tz JHESI0] X|EAel 7|gduE
FESE A2 sudgolM K S23IHME ol2{2 IHAolct = M=M= A dollM el SeME
Zt= QIMALYO| =HE HF0| QM 25, |4, vix], ot 24k JHLnt 2 E eldef o|fSS ChECh ot
IMAL 2E|Ate| 2HHOIM 7| L lMALA 2| E S =22 W 9| F &&e gotsta, ofof 2 et ML
| Zxol Md, MAIY A=, SEE FHsP| 28 MEeh XAt alghote] MEN a4 QA AR AE
2So| AE Yotsts ol2X 2EI AEHel ol E ofEcCh

Z&7|&E (Financial Institution) BIES
11

7|¥e| A2 xEI pisto] XUAEL| FRM0| == F87|Ee| 7St YFE SU2E TSIt £t F8A
ol 71 2t 7= & F87I2e] ZMA Y5t =20 tisto] MAMoZ AFEict
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HQIpM S| Al (Tax Accounting for Individual) BES
Migde| MAH L MF|A | 7|22 U HolM 3|HE HEHMoZ AFSIH, 0|21} ARE A2 MF3|A Xl

thatod olsistir BelMlel 7|ax ALt 53 siee = AT Zolaict.

@ SHAAET|E (Innovative Product Development EHEER
AH[Xte| Clekst S slo| iS5t 7|YHe| &4, 74X, YHS 26 25 AXME il tisi o|2zt A&
S5t d7eln sraBic

@ =58 EA|AE (Logistics Information System) IR
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» International Business Major
CJ|1EWeE nts

(® Advanced Writing Skills for Business Professionals 21 &

As a modern global intellectual, the student fosters his or her writing ability and capability of expression so that
he or she can express accurately and appropriately logical and creative thought, and abundant emotion through
writing.
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@ Advanced Reading for Business Professionals 2 &
The course has objective of students increasing English reading speed and comprehension, improving English
vocabulary, becoming acquainted with some classic English literature, and understanding some of the

ideological issues explored in these books.

® Advanced Presentation Skills for Business Professionals 2l &
The course aims to help students handle with confidence presentation, discuss topic with interest and ease,
use English on all levels important to topic, and further become an English speaking professional presenter.

- MBMY @IS
@ Business Statistics & €2RER

This course provides basic concepts and theories of statistics so that students can think and analyze
business phenomena in a statistical way.

@ Principles of Economics 2IE €3
The course intends to help students basic structures of economic phenomena and establish foundation for doing
further in—depth research on economics. In particular, the course has focus on set—up, development, and
applications of economic models.

® Business Mathematics % EEER

The objective of the course is to provide students with mathematical concepts and applications useful in
business activities. By the end of this course, students will have developed the skills necessary to enroll in
advanced level business and finance courses.

® Contemporary Business & Entrepreneurship €2EE

The course deals with business administration and related concepts under a free capital economic system. In
a more details, in addition to business environments, has the course focus on planning, implementation, control
of management activities, and also individual and organizational behavior, and organizational structure.

® Principles of Marketing &kl

The objective of this course is to introduce students to the concepts, analyses, and activities that comprise
marketing management, and to provide examples in assessing and solving marketing problems. Topics include
marketing strategy, customer behavior, segmentation, market research, product management, pricing,
promotion, channels of distribution, sales force management and competitive analysis.

® Principles of Accounting ©2RIE

Accounting is an introduction to financial and managerial accounting. The course will focus on the content,
interpretation, and uses of accounting information from financial statements as well as other accounting
information used for planning and control by a business.

@ Financial Management ©RE

Financial Management is a basic course to understand the goal and concept of investment and financing. In
this course, students study time value of money, valuation theories for equity and fixed income securities, and
capital budgeting theories. They also learn many theories on financial management such as portfolio theory,
capital asset pricing theories, the cost of capitals, capital structure theory and dividend theory.

Organizational Behavior 2R



Modern people are organizational individuals. The course analyzes individual activities and thinking process as
organizational individuals on both individual and organizational dimensions. On the individual dimension, the
course covers attitude, learning, stress, and motivation. On organizational dimension, the course covers
communication, group conflict, decision making, and leadership. The course offers basic understanding and
perspectives of organizational phenomena that are required for organizational individuals.

@ Management Information Systems EDEIER

This course examines the significance and evolution of the MIS field as an academic discipline. Students
also learn various subjects regarding MIS such as the concepts and structures, planning, development,
operation, evaluation, and control of information systems.

Operations Management 2R

This course is designed to address key operational and logistical issues in service and  manufacturing
organizations that have strategic as well as tactical implications. The specific topics include role of operations
management, interdependence with other key functional areas, design of effective operating systems, analytical
tools appropriate for operating systems, operations management policies and technigues.

@ Financial Accounting & €2kl

This course provides students with a thorough understanding of the theoretical foundations underlying financial
reporting; revenue recognition, and the matching of expenses; financial statement presentation; and accounting
for assets.

® International Corporate Finance 2RISR

Analyzes financial problems corporations face that result from operating in an international environment. Major
topics include exchange risk, cost of capital for foreign operations, sovereign risks, capital budgeting from a
project and parent perspective, and international taxation.

® Management Accounting @Rk
In this course, students learn about theoretical and practical issues related to accounting information for
planning, budgeting, standard costing, performance evaluation, etc.

Consumer Behavior R

In this course, students learn about theoretical and practical contents about consumer behaviors. This course
also applies consumer behaviorism to promotion and provides knowledge about goals of promotion, its
concept, message strategy, media strategy, and performance measurement.

@ Negotiations CDRER

The primary purpose of this course is to provide you with the opportunities to increase your negotiating
effectiveness. In order to achieve this goal, you are expected to 1) acquire conceptual skills that are needed
to become a sophisticated negotiator and 2) improve your negotiating skills through participating in various
negotiation simulations. The quality of this course is determined by your deep understanding of negotiation
studies based on theory and research in organizational psychology, social psychology, and organizational
behavior and by your active participation in varying negotiation exercises.

SCM & Logistics CRIER
As a subsequent course to the Principles of Marketing, the course extends basic marketing concepts to theories
and practices of marketing environment, and strategic marketing issues related to organizations.

@ Human Resource Management CORIE
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This course provides students with general knowledge about human resource management through theories and
case studies.

Investment E2kER
In this course, students learn about theoretical and practical contents about investment such as general
organizations for capital market and their functions, investor's psychological behaviors, and companie’s
investment policies.

Technology Management: Intellectual Property and Biz Models ©@EHRER

This course examines the challenges that new ventures and incumbents must overcome when investing in
emerging and evolving technologies. Lectures and case studies are divided into three broad areas; 1)
understanding the dynamics of innovation in the marketplace, 2) developing successful innovations, and 3)
creating sustainable innovation organizations.

Digital Innovation 2R

As digital technologies play a key role in creating sustainable competitive advantage, the importance of firms'
innovation through digital technologies is increasing. This course is designed to provide students with an
understanding digital innovation and their impact on the management of organizations. The course will cover
the basic knowledge on concepts of innovation including type, source, pattern, and diffusion of innovation. In
addition, we will also look at how the innovation of firms will change with emerging digital technologies such
Internet, mobile technologies, big data, artificial intelligence, and Bitcoin.

@) Analysis of Management & EEER

In this course, students learn about how to analyze accounting information for supporting decision—making on
management and investment. In particular, this course focuses on theories and practices for evaluating financial
liquidity, profitability, productivity.

@ International Business Practices €2RER

This course is designed to provide an opportunity to analyze real world cases using the relevant materials
covered in sessions. By covering the nature of international business and how it differs from purely domestic
firms, special attention will be given to the various issues that stem from international business environment
(e.g., economic, political, legal, and cultural aspects) and how they affect the strategic decisions of
multinational enterprises.

@ Business Ethics & €20l
The aim of this course is to equip students with a deep understanding of the importance of business ethics,

(alt!

sustainability, and stakeholder management from a managerial perspective. Students will discover how the most
successful business decision makers balance and protect the interests of various stakeholders, including
investors, employees, consumers, the community, and the environment. By doing so, students will be able to
examine in detail the social, legal, political, and ethical responsibilities of a business to all external and internal
groups that have a stake, or interest, in that business.

@ Financial Institutions RIER
In this course, students learn about roles and functions of financial institutes, pricing and economic function
of financial markets.



@ Business Law &R

This course provides an introduction to legal issues involved in international trade and finance. The focus of
this course is to provide an understanding of the effective management of legal risk in the global business
environment. The course will provide a basic examination of international law and international business law
concepts, such as corporate, employment and contract law principles.

@ Entrepreneurship & Venture Business @EHEER

This course is designed to introduce the core concepts and theories of entrepreneurship and venture business.
By covering how entrepreneurship emerged as a discipline, special attention will be given to the nature of
entrepreneurship (e.g., history, definition, entrepreneurial environment, resources, mind set and process) and
how the various entrepreneurial behavior (social entrepreneurship, corporate entrepreneurship, and family
entrepreneurship) affects not only venture businesses but large conglomerates as well.

@ International Marketing €2EER

This course will present an overview of the unique aspects of marketing in the international business environment
and provide the framework upon which multinational marketing management can be based. Emphasis will be
placed on the role of the international marketing manager in the development of marketing strategies for a
variety of markets in diverse cultural, political and economic situations. Attention will be on the decision making
process in the areas of foreign market analysis, target identification, product planning, promotion and channels
of distribution.

Strategic Management E2RER

This course focuses on the creation of competitive advantage. It examines functional,

business and corporate level strategies and the tools to enter new markets, both domestically and
internationally. Case studies will be used to apply the concepts learned in lectures.

@ Seminar in Special Topics 2E @& ERER

This course has the objective to induce student’s intellectual curiosity and activate their relationship through the
face to face study method. It will also help to prepare the students for graduate courses. Different topics of
social studies and different methods such as seminar, research, workshop, field study will be used as
announced by the professor.

80 Business Software Practice & €2Rk

The course provides students with practical training of various PC applications for business such as OA suites
and other productivity tools. It focuses on ‘managerial application’s of the software packages rather than
‘technique’s of them. With this course, the students can improve their ability to create high—quality reports or
presentation materials used in schools or offices.

@D Marketing Communication E2REER
This course aims to equip students with the tools and strategies in identifying target audiences and creating
the programs to successfully deliver key messages to them. The focus is placed on the latest IMC(integrated
marketing communication) practices.

@ Valuation @EE

The focus of this course is on the valuation of companies. The course covers current conceptual and theoretical
valuation frameworks and translates those frameworks into practical approaches for valuing companies. The
course teaches how to develop the required information for valuing companies from financial statements and
other information sources in a real—-world setting.
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@ Contemporary Issues in Business 2IE £:€d
This course intends to provide students with opportunities for meeting CEQ’s and other key figures in a wide spectrum
of businesses and discussing contemporary business issues with them.

@) Strategy and Leadership 2RI

Developing and implementing strategy is an essential leadership skill. You will explore the key role of creating
a vision that will shape the future of your organization and how to inspire and motivate others to share it. Through
the use of assessment instruments, combined with the knowledge and skills developed in the preceding
modules, you will develop your own personal plan for what leadership means to you, what it means to your
organization, and how you can build leadership capacity in others. The two primary objectives of the course
are to: (1) introduce and apply analytic frameworks to formulate and implement strategies at the general
manager level and (2) integrate managerial skills acquired in other courses and through personal experience.
Focusing on the leader’s critical role of developing and implementing strategy, this course provides students
with general knowledge about leadership through various theories and case studies.
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@ QIR 2 || (Personal Financial Planning 1) EYSE
2 =2 g2e|E St E8MA o olsl], FS4t Abtel S8 MUZ|E st FSAMA|, EME 28t MZAA,
AR At B04, AIASH H2k RIS 2[5 54 S8 B SR EAA e siEz2Sof thEt
olsiiet AMN SEsHS tjets SHMOR sict 0| Thxe| MukR= JHQl(FH)S0| ME Zo| EXsts gl
S8l olof tist 80l Be|gtHoZ A | HEMA0| st MutdQl ol RS A L ESA AR 2=,
FS4te| AHz|, Hefjol 2HE BEol tish ARX|AlS ClECt o] It=e| TFHE = RSite| JixEotet 29 &
Zhzlofl st MEFEQl X|AlS E56 = Mgof st 7|2 ol et A5AM|e] TMFA, AlEAS X SR, £S48t
T MlZoll CHeE HAMEelks Stath & ASHIEe| ofal, ®ed, A% Y BoiA| MEE A SH FM2hol| chal Al Ect

7|2x 2 EZ (Special Lecture on Corporate Finance) & @EKE
2 52 AETx, g 7|93, T|gelegt S 7Y ol st =4l o[22} £ 22| O|FES HFEE
S =]

2
op=olct HEwol Zof ofof Faieloh 7|gdd Soll Y deol Ae AFZL LA =LUAHE X Ect
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@ 2 EZ (Special Lecture on Insurance) & EHEER

H3A2|HRo Eest Fu|Z ME! AoiZel Mal U siEZe| Hl2, XIZ0{2H|8 AlA 52 /st EE0|EE &5
shC}

S| EMUA AL EA (Regression Analysis and Time Series Modeling) ERER

O|XtE, &tg, ARIRIED 22 £ F8 AlAYe| 2gMH I} £ J2|10 o|ES2H S uCh ARIVMA 28, HE
M 2y HEXD|SEY, HE|QXITHIY, AEl-32H2Y, IHMERY S2 ClECt S5 S 8AHLEEESE
0| 35t0{ gz} XAHE 5o F2 FUHSTES Altste 4 2HE ctEct

@ 285Z(Topics in Finance) & &
=2 2ofollM =2 B

Bl — [ =
off ztsto] MEkEel X|Alg H1stil, 0|F AR S8 = ULE st WS SHLE Bt

(Corporate Financial Strategy) @«%
xEHMEF EXAMEE M2 SAEEETE, M&Aﬁéh LBOXMEF & 7|Ye| MEEH M2ks ctEct

-YAEC|ARR BH wats

® $XPA|§E1IO|{SEJ’Sﬂ?ﬂ’éﬁﬁﬁ%ﬁlﬂ‘ﬂ (Practice Investment in Financial Assets) & &) HE
2 350 M= Matlab2l S2|= ZAFE A E 0|35 28 RIISHE Holstes 22 S5 8t Matlab2 C++
= 2|5l =4l olojolct

TR E HFEH dojeks ':‘EI 7|2 (symbol) € CFE == U0 FEStE SF51|
1= 2F0A 3F Sctoll Matlab2 SF5H7| W20l Matlaboll tHet ARH X|4|2
=] =]

nl
X7 o|2H e 2ot ZHEH WritdH S8 A Z2O3s Sof ALt 5 A= sHE it = ok

>
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@® X3/ H (Financial Accounting) Bl

MEs[A L MFETL| MA s|AHZ|=e 2y U o|2X XA MEME 2D HAHE SHH X E R0,
MEo[A L] Rpot, R, A=, £, X Sofl ZeHE AFnts SMNoZ sHESi

@ ZZ3 /41 (Intermediate Accounting?) EEa

F28AN I=olM = A el M FE[AHE St ME|AH e 7|2 =2 o2& AHlof| CHEt Ofs] & HIEeZ X
R E S|AMEZ Foiok= 7T BAE CISE | AHIXE] Xt eSS MAMSZ oAFsict 2 a2 52341
o SZ3[H 22 LIF0, S=81A10M = [MFEED o|2AMAH X 7|2F=, J2|10 H|F8ARIS|HE CtECt,
® EZ3H2 (Intermediate Accounting?) B

332 Z=0lM= A2t MRS HE S& MFS A 7|28 F=2f o| 2|l CHSt olsHE HIES=Z ZH|
R E S|AMEZ Foiok= 74T BAE CISE | AHXE| XLt e S MAMSZ oAFsict 2 a2 52341
o SZ3H 22 LIF0, EF3|H20il = 2ERSIA, B3 AH, A2 A, 22|l EFFHES clEct
@ 7E8|A (Cost Accounting) FIE

h

f7tel 7| Z=7hdoll tsto] BtRo, MM FH FHoIML| FENE 2T ME2| RITIALHEIAE /TN, SEEUIt
ALk 5), B oMol d7tef =, 7IbAGA L] ME 7IHAYE fIeh VAL S /7ol thet 7| =Xo| Mgt

Hol Ljge ATt

® JHIZIM|2E|H| (Tax Accounting for Individual) KIS
Migde| MAH L MF|A 2| 7|22 U HolM 3|HE HEHMoZ AFSIH, 0|21} AlRE A2 MF3|A XMl
o

tistod olsistal |elMlel 7|sX At 5HE e = JUSSF oot

2022stdx: i=tE us=% I WS otg | 59



® Z2|EA (Management Accounting) KR

Fact 2GRS 25l ERT AR HMES22ZAM AE, ofre| &, EZETIMEe| AA|, AP&eso| "ot
ol Sx|o| ghHol Zkst o|2nf AR E dSiCt

@ HAMIFS|Al (Tax Accounting for Corporation) kR

HolMS| A 58 X[AlS 023510 &5AM|, EIITIXIM & XA S et MF 3[HE SF5t1, 7|¥at 7liele
MEAED SHE g8 oz $dls| 2/t MFE2|e| o|2nt AFE 7SIt

dYHESRE (Management Information Systems) BIR

AAMEsto| stEHM o|olo} UM FZ&kof| LSl AHED 0|5 HIEHOZ AAYEA|AR S I 2 7= AE, syt
3 2Y Bl Y SH § ZI™EEe| oAFCfA Mitof| aslo] SFsioh

® 1234 (Advanced Accounting) B

AL2AIZRe| Jldtol| w2} AZXREMES| ZERMe D2 HX|D Uen, 7|ge| gal ol 5o &2k s
=0 QAo Z|detdnt ol HET el o, =g Sol et A olET 7|sS AT

2715 A (Government Accounting) K

HE o 37|28 SAMEI SARI|MERZ vivo] 2843 gMME A=shk= FAMolch ZTEAMIM = 7Y
HARL Xfo|7}F L= BE2S Aoz MIME XM EMe ZESC

@ ME=E|A S (Financial Accounting Exercise) iR

S|AEZE MES|H L SZ3|H TF0lA sHESHRFE S| H o] 2ol CHet ol5HE HIEHSZ AlSlEl 2 E 24511
E2SoZM 2ol ciet olalE ol siZE s3E MIIsC}

@ M3/ H 5 (Tax Accounting Exercise) Ela

HOITIM RS A, ZHI M 25| A & ZFHAM| TH=0llM E{ S¢St o|20i| TSt 0|5 & HIEHSZ AsteEl 2XH 5 24511
EEZgtozM XMoo it olsiE =0l iZ s S HMsich

@ MEF3|AMolLE (Seminar in Financial Accounting) WS

2 352 ¥ysiE watsoM wapshy| f2kst ARHo| FHE Aoz Mo|uialel Zie|2 RIS, Lo A
S weakHEe chebma=o| MZol| wat MA =10 XZSic)

ALAHZIM 23| H A S (Business Planning and Accounting Practice) Wk

7|0] 2FEZ SAISH ARAETAMof ZeE Z4HE HEE S5l 7|HEM S HIRSH 245 FYo A2 Yo gge
= A= JEnt AR S o 1Sk}

® S|HZAL (Auditing) kS

MaE= MEe| AMZME M5 | 215104 0|F0iX|= ZARRlol TS 7|= 7D} HXIE AFS) ZE ZiAle| Al
ZARIO| TRl SHE M5 2I510] EHE FRoID OUNE SR HWolsh= duie| oA REY Tf™o|c) Ekesh|
SIHZAP|ES 27|5k= Zo| o2} EXMAEIA MAESH EAIE ME . 225 = ?l= S8 SE8s3Ho tijds 552
=y

M F3[H A &4AISHAdvanced Financial Accounting Exercise)

A stlZE, MEEA, 23 2 1Z5[A4 2H=olM E{ S5t XH—':r'§|74| o|2of tist o|ah & HIESZ ASlE 2XHE

to=4{ Mol tiet olsHE =0lX s s3e M1

@) ZFEMIE|A (Indirect Tax Accounting) RER
24| = 2 M9l

He

—
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Z o= ASAMLF HolMZE ZIFAMel B 2ITIXIM= M 2HE EE L2 olsto O TMIA A o] kMol UCt

22| S| AIMle Lt (Seminar in Management Accounting) RS

7|del AN ER} ZHE AHMAIR0l| Zt510] 3|AHN AR I|HE sHEshE S 2M 7|PAIIE o|83to] /Tt
of 22| FAE M=weict J|EXQl ATPAr EFRAVIMES] JHE L &= ofatel £E EN 2 ®WIF S22
o4 5tic)

M2 ZFE2AM (Financial Statement Analysis)

ZIMAL BX o2 SHESH M E5|A o|2S HIES R o|2Xle| MM X2 ES &850 7|Ye| AAMIE £
e 7|82 shESI 7|¥I7REI ol &8sts e oA sict

7|21 (Business Law1) B

YR E= 7|70l H BHest 7|HdaH 7| HES olaish| fla] /HAE WitEoz F2 MHERS 2oz
Zelstict

Q) 7|¥H2(Business Law?) KIS

X E= 7|H7olH 2t 7|dE 7= HES olslshy| 26 JME watEoz 2 S MEH 52 4

@ BAAZAMo|L (Seminar in Accounting Practice)
ZYARIE S35l A2 ZdAstAo| 3lHol HhdEl= ats BEMEID, SA M e ZHY 215 2SR

o=

M O|E21 B|AMFE AZSL 3|A|AFoll thEt OlsiE M 2etoh.

—~

@ =23|H3 (Intermediate Accounting3)
=]

S FHREE FHSIL A= S+FH2t Fe8L4E HHE AN 2l ol K FAKXMEIE ZolFt.

@ 7|4AL 05 A el = eknto| 4 (Contemporary Issues in Business and Accounting Practice) @@ZEIEER

J|HE SN 2 ol Histel olof S5k AHMEL| #stof Cfsh cltst o| 21 Al ES S5l oA7ste
EEZsict
2 Alal&2|3| A (Accounting in Society) &l KER

s\7lel BeNT M ool iAo Aol ofel 25 ¥ 10 uf

!
am
oA
mjo
Hm
ru
oo
|0
Hu
>
o
X
10
2}
|'II
2
=
ro

Olsi=& =0|x MF Mz2t=2| g 57|18 =elch

M ES| A Mo|LHSeminar in Tax Accounting)
M 2HH AZolA] 2HSH= ARRIE &850 0|2X oz st&st MEHo| AlRof| e & ==X olah5tL, MIF3]

=T
Aot gHE ZHE skl i Moz shgetct

[=]

® ZBHETHE (Principles of Economics) MER
AMsiae| 7|27 =E YES| olsiAlZ| 2 BHES Hof 2o

245 FREYel $7, AL U HBUYS FHOZ AT

AT = AUs 7|2E =AM ZICH 58] o{7|M=
=2— TH, = =

=

O

—

@ sAtHAdGpr | €I Al (Contemporary Business and Entrepreneurship) kR
AFARHE 2| MM Sl e 7|HHdHE ) S Mubd 7|4 S AFsict Moz ZYstd s 2elslo] dHeEs

of A=, T &« SHZ|H=t ol Jiel & HeRS



® EASHIE (Principles of Accounting) Hia
S| HHE 72Xl JlEe xaM oz HAFSict FHHMo R 5]H 2| 2o} Als|X st tist o|2S HIEeZ

B|H HEol Wik =4, 0|30l 2et o2zt J|lEE AFect

@ ZHE7 (Business Statistics) KR
it ZYsls S5ol=0 28t =89 ofz] 20kE 2ol &4, ol ¥ MEH, VectorsS A5l 7|&
=} (=] t(g_

=
SH, £5 A9 7|25

® ZBHAOA & (Business English Practice) €2

Z2HAILHe] 2Ixf A FMo(2l= AlLHE 7o F&el7| 26l B S|ASs3H S ik Mo 2 JiM=[UCt
H| =AM st Hof, Usl7|, 7|, 171, 27| S AH2 7|2 = ULE CIYSH Z2IWS 0|B&H AES
Zalsict

® OFHE (Principles of Marketing) &)
Qs e FojAIZHBuy's l\/larket)OPOlIH': 7|del ofHE gHs0| ClE ofEt 7|sEC SMS JIX|Z Ut
o|et 2 MM MMl oHEE olsAlIZ7|=H Fotd S FCt

@ MZ2&E| (Financial Management) BIE
X

fFai2|ol SEet ool Yats| stil, M7 24| 7|5 ofahAl7|2, AR2od, A=Ft=ol 2E H o|E22
ATsod, AExEe| W | =of ofo|E Hats| s datot

A2 12| (Operations Management) B
AMAbpkE| ol AARSEAL]| CHSE 0|22 FXIAIZZ SAlo 25 MAtm2|7|Hel &5 =5

mjo
m
8
&
i

© AN ESHIZ (Management Information Systems) RlE=
AAYEsto| shEA o|o|ef b FZ k| Clisiof AHED 0O|E HIESZ HAA™EA|AR| I 2 7= A=, gt
: M S ZAMDete| A Mio] Tsjo] BRI

T

OFAIEl Z=A}F (Marketing Research) EJEE

Bith7|Rel oY 2S00l 7K BB 0BT MBS Y4 BAE| 9IS DE T, BOHEA, 2015
S F7lojet oY SAZEE| WRE HEE 7, JkB, Mal, B, Mt S2 HANoR o7t

@ e-H|=L|AJHZ (Introduction to e-Business) REa

7|e MZ2R2 dYetd, M2 dYZZMAE st e-H|=LALL 2 El FH|Ql e-marketplace, CRM(customer
relationship management), ERP(enterprise resources management), SCM(supply chain management)ol| &8t Zke|&
rEsict £5| A& BASE e-business & slollM 70| MEH o=z WLl U= e—processE Ze|EiCE

®@ °lZX|=4=st (Mathematics for Artificial Intelligence) &l

= 2=e UHOlE BAZ S HAHME olHlsEt BAM £ SIS ersied FelHe
=Ct. Ol & <lsll o|dE, Mool ChHsh ZJH2HQl 27t Al 2 HAEY L5, SHEHE
e #sto| &== 7o st ol et A2 M SEhct.

® o|o|E{Ato|HAAINE (Introduction to Data Science) &R

= D52 0|8 Alo|eiA Fofe| MM 2 O8I SES molstn oz SFE Al
EFA

o
MSE|elet 582 Zh=Cth HlolE] Atoled2of ThEt Ol 24 JHE 1t A7, 7=zt 2

[==]
2 2Mstozi H|0|E| AlO|HE|AERAMO| 7|uteiEt

rulo
o]
HI
o
ni

Hlo|E{H| 0| AL2fSQL (Database and SQL)

2245101 HOJEIZAI SI2t A8l Mol 2A] HIOlE|S HZSD 280l tiE 7|2 Hel srestn tolefsiol ol cfet
712 xAl2 IO Z HlOIEIS XA £ESHED 20| HNel M58 WHE & U= SOL AN 522 sjYsict



@ 2H|o|E{X{2|2IA|2Zta} (Big Data Wrangling & Visualization) EER

Zzt (
2}
giololefe] Txot §FS Yotf7| floh e HoIHE MER 7

2 oz Jtzsln HMelsts 7|Me &t
&Getct, 5 Jt=E HloleHE EAMstn 2o 2 A|Ztstste A52 Sl glololEIt ZstD U= 9
0| g netst= 7|88 &53ich

ZHo|E{ 2 A (Business Analytics) B
29| BI=UIA Afieh 8ol Chet B0 2| ojael HIXLIA AEIS Slgt olol=E 37| 2
A, AUE AN BUSHE HOIEIS ALBSI0l BAISHE 53 JlSC) UM MaS SAoR 4ol Nasin
ciekst of| M| 22X 2f Al E o350 Mo BN Xst ZZ O T

@ #2|=2 (Mathematical Statistics) K=

sHste| 7| X5 o|F= =EQ| JiEnt 28X AtL, HERHES

b
=
4
E
\J
NG
EH

>
Oi
il
s
b
[
Hr
Hr
Hl
°
n

gitflo|e 2M 2 2ISHolestd s —_rL=;°h_'_ LATE tH”E 2|5t JietEl ZEo| ujlZE XISslsh7| flal 2est
SW £} 7|&¢2l Linux2t Shell ZZ212h2, S2IRE MH|A &2, GitZ} Github, Docker2t Kubemetes, DevOps

S& CHECh

i

Bl AEH0[E{ 84 (Text Big Data Analytics) EHEIE
&, 8820, 2480|00 S Soll REl= a2 HAE Ho|eE 245l ZdYezol 7t HEE FE5t

Holy Heh BEMER, 719E dEs, EEEA, 2uuAd olold

— o= — ) = 3 1,

S 7|HE shast = EME M, AXME i, ME 2 2 =2 Value Proposition S0l EMATE &8 st=
Z2HES Aot

SEAIAIEEA (Financial Time Series Analysis) kS

ofo|hA 2oke| AlAYE HIO[E{E 2M5P| flst g0l EallA|IAIGu, SEIY T HMAAYE, ARMA 28, H|Y
MAH LT} ARIMA 28, HEMTE Mel-z2t2 81 2o 58 stEst, ol23t 28AIHY 28 S 0510
gaz], AR, FIE S F2 ToldA o|FE ChECh

@) CHHEEEAEA (Multivariate Statistical Analysis) s

CHHE SHZME Sl ClolE{e| F=& W olalistn chesll Rokske SHIX diHol| sl &St =3t
H =LA OOl E 288t AL5S Sall clerst chHzr 2A{uk ol ol ol & ==sto} CiEHEY

@2 Ho|X|etz2H 2l (Bayesian Modeling) KR

H| o| x| oF O| o 7|z Jld g HIEYS Z H|O|X|et F23} BH (XMt HHES WHSC £ AES &
sl Hjo|X|ot &t&el |4l o|2 2 ZHof oA ofaf Stct.

€d =7HI|o|E{ 2 A (Spatial Big Data Analytics) &k

2iolE{ o] AlZtet 2|t A CIAtel OlfE 2JHSt Ol shgeict. HH|O[E AlZfst T2 S ALSsH S2¢

=
= —
UCIOIE|S EBHOZ AlZISt 511 08 BMZOZM 7| ZME SIS 9t B2k ol BASHS Sesict

@) 2Mo|C|ojofd2|ElA (Social Media Analytics) EHEE

SE23L} Ho|C|o] HAOIEERH O0|EE 85101 H[ =LA SAREE S L2|7| et 24 T[]

7 B, D], v SHY Sl HIZ=HA ST E EMSP| 2 z
2l

T =
AtEsl HloE] 242 Soff oAEE S el LT ntye gt

=2o = —

6 A0{QIZX|S (Conversational Artificial Intelligence)

CHated Al 25t7| ek z[Lle| Held S& 7l=ot A E St 3 0| 7Y 29 Tl Moz
AISX| 5ot H=HAE &5t EMslsto] 2R BIZHA T35 &Y 5 s A S HLdetch



@® AlZIel=X|s (Vision Artificial Intelligence)
7

Visual AIE T&5t7| flet zldle Held & 7|s1 AtlE stEet = 0| & 7|Etez o g, di 2/,
=&, dAtEE] 5ol AIE 8¢8fsto] 5| =L AE F[HEtstl M2 BZ=HA 7|38 &Y  As AX 9E

2 Jhestot

o
n

r

€D 3| HEA (Regression Analysis) BER
02| HE Zio| MeiX St EMISHE gl 5|2 EMEM ZE2A BAMo| 7jHnt EMZATE of5
C =

—

| 7|2 7Fdo| 2HESHR| gk

|_r1
rot
Ry
o
oo
o
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HAIZE (Machine Learning) BES

2iolE{ollA HlolE zhe| A, i, & S& ol ZY¥sll 7t YRR Het 7= Lol Ay e
|22t python A& Halsto] 558 = o, IAa2|, 58, Y&t 5 cldet 49 F20lM End-to-End M2
L

By ZEMES SHsich

€9 Eeld (Deep Learning)
crebst Held S St45tn 0|5 HI=H A 2HHol| SRMo 2 MEs5| 2|8 wg AEs Sl Mslsict o
AlAat deep neural networks, convolutional neural networks, recurrent neural networks S2| Z12|52| 7| =%
L2 bl AES Sl Hl=HA 22X E sliZsh]| sl Hed 7[HE S8stk= sH2 ateFsich
ME 4 (Linear Algebra)
A

o
o giHjolE w=Afol WHES J[xT

| | 5ls WEn wejZziol tis) WSS python ZzaUS S
MEsich ¥, YA, DY, DRUH, AHEFYR], Solgt ol ofs YeAstD 0/8 SBE 24
g st

Mol FHYmE|ZoRTE Huel Ha
=
=

s g Iy RHLDEIEAA it £H
2 2sgoR) HolEe R, MU B %%
% S

=
A, 0o L|{=(Nees)oll MEst FHA|

@ H|=LAEHESE (Applied Statistics in Business) olE
A4 sM 2 EME MAM2Z olslist siASH| 9ISt SHEM Alnet s WESCt JME S
AHstD HolHE ol S MZsto] =R E U¥H|

st7| 25k ntsbd zAtgHo R RE XMHsh SHY|IHE =
of 5f

Xl
(=] (] ]
A glo|E{E BASID BAME ZIls AUsH BEoA sfAstn B8ste Uk EgU chEch

® Z22=MA3Y (Machine Learning on Cloud Platform)
E2teE AFYel gD thxHel ZeteE ZAEC! Amazon Web Service?| A 24 & 7[50| O3
olshat Halz{d moj=zlel 75, REAIAD Hot, 2@ MUD 2LEHE & HAYY Z2HME M apy

u

o
S Amazon Web Service &0l &g £+ U= SHS b kst

(O]

J

Clo|ef#x=2t212|ZE (Data Structures and Algorithms)
dolel #+=2| 714, olole Fxo ZF} EMS sk, o|E H =
Mot RETZOl M U 28 S8 WS UaS S0l AH S85US HsiCt

=2H=2 o

6d Clo[E{H| =L AL M = (Data Business and Law) RER2I2

ofolcol&f, BlClol&e Z|dk Mu|A, HAME, £FM4 S HO|H dH|=LA 2E &, Fd, Mz 2 Hool
sl Z5H wsstoh MMAH Z|de| ciekst AX AlHE SASZ HolF H=EUA ZEEZ BEAMSIT 0f
£ 7lgte 2 MZ R HOolf H[=LA 2H S Jjgtsr = s A=>E 7|20}

255588 (Reinforcement Learning with Applications) WER

Zs) gt 7|2 Hdelet o|2Hol v, a2l o| & sk cekst 2ne|Foll ofsl Zelstct £35] Hald
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@ Algltlolef= 22| (Programming for Al and Big Data |) IR

Al 7|83t Eloole E2& /It & —’F-’.-_‘-EI python Z2Ie2HY J|&& slct Pythonel Atz FEQ|
Mz|et mied AEH, Y stdel ALE W E SSect oy 7|W, ok Eel 3Y A J|H S Chef
X2 EMES AE /F=E sseict

Algldlolef =2 e A1l (Programming for Al and Big Data II)

Al 2ElEe TS sl ZeHel 240 AANXE Z2aefdel JHHE pythong &E5t0{ &t
Ct. 2eia, 224, A% Clgd Sl 7Idg shgstl Al &12|&2 F8st A X 2lo| 22| &

-YAEC|ARR BH wats

® AlRlHo|e{Z 2™ E WA ELC|X}Ql] (Al Big Data Projeot: Capstone Design 1) &ENEE
HI=UA o4 sfizdol Eesh doolgel 8, N&, s8, AMzl, 24, J2/1 A& Zote] X IZNHX|

=
olEf AlolRiEIAES] & §F ¥oig Huisie mEHE
Seig sjysich 2L4EL o

A=ME sfdst7| /It ZEMES S Bict

@ AlE|oleZ 2R = A

AEC|XI2ll (Al Big Data Project: Capstone Design ) & EHEE
Ciekst AlE| @ otof Cist 2%

4l s Zoll =3t wdolElel $& . XA =3 X2
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tel A E7HX| HIO|H AlO|AE|AES| M T QS st Z2HES Zdelgtozi 4o

A = Ac SHE et FPdS2 HdEYE, 1S, MNEFTLHXNSA S chet ZofolM ey =
=HE dlole 7|gk oAMAFHSR sHASY| et Z2HEE & Fict



